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At Sharp, we’re very passionate about environmental conservation. 

Our environmentally-friendly LCD television manufacturing 

facility in Kameyama, Japan features the world’s largest roof-

mounted solar system. And our appliances and business products 

are among the industry’s most energy effi cient. What’s more, 

we’ve long been a world leader in solar cell production. Plus, all 

Sharp factories are working to eliminate waste and greenhouse 

gases, and achieve other environmental targets in twenty-one key 

areas. In fact, it’s our goal that by 2010, the emissions avoided 

through the use of Sharp’s energy-creating and energy-saving 

products worldwide will equal our annual global emissions.

Saving Energy. Saving Resources. Maximizing Recycling. 

Minimizing Hazardous Materials.  That’s Sharp’s commitment 

to the environment. www.sharpusa.com/environment

2008 was great!
The end is near, of another great year. As 

we approach 2009, we will think back to 

all we did, and everyone we met in 2008. 

Our fi rst big conference was the AASA 

gathering in Tampa where we unveiled 

our 5-hole golf course, and saw Charles 

Shackett take home a 52” SHARP 

AQUOS TV. Our next national show 

was the NAEP conference in Austin, TX, 

followed by NACo, NIGP, NPI, League 

of Cities and culminating with ASBO 

International in Denver. 

Eighteen of our awarded contract vendor 

partners joined us in Denver to give away 

two 42” SHARP AQUOS TVs—one to 

Robert Giesen for the low score, and the 

other to Karen Octavio in a random drawing.

Please help us spread our message, it is still 

our steepest challenge! Let others know 

how our contracts can save both hard 

and soft dollars as economic times get 

tougher, and purchasing departments are 

asked to do more, with less. We will be 

at the same conferences as last year, and 

have committed to four new ones we will 

tell you about as we get closer. Please 

come and visit our booth and introduce 

yourself. As one of our 25,000+ members, 

we welcome your feedback—it is essen-

tial if we are to grow as an organization, 

and better serve you.

Committed to the Environment

Members of the NJPA team: Mike Hajek, Machel Marshall and Duff Erholtz 
checking out SHARP’s largest fl atscreen TV at SHARP headquarters.

http://www.njpacoop.org/JOIN/Application.asp


In a direct response to the current economic crisis, the Asso-

ciation of School Business Offi cials International (ASBOI) 

hosted an economic crisis summit, December 11 and 12 in 

Washington, D.C. ASBOI hand-selected 25 participants to 

be addressed by a panel of fi nancial and econom-

ic experts, and then asked the attendees to 

develop solutions for various scenarios that 

could be expected as a result of the current 

economic crisis. The solutions will cover 

a variety of anticipated problems appli-

cable to school systems of all sizes and 

demographics. The fi nalized solutions 

will be submitted by ASBOI to the Obama 

Transition Team as part of the Department 

of Education’s total transition package. They 

also plan to make the work of the summit available 

in the form of a publication that will be distributed to the 

educational community and beyond, to help minimize the 

negative impact on the schools and the students they serve.

“I am proud to work for an organization that 
was able and willing to give back in this fashion.”

NJPA UNDERWRITES ECONOMIC SUMMIT

NJPA underwrote the summit, and sent their National Sales 

Manager, Duff Erholtz, to attend. “ASBO asked for our support, 

and the NJPA board of directors answered quickly. I am proud 

to work for an organization that was able and willing to give 

back in this fashion,” said Erholtz.  “On a personal level, 

it was an excellent educational opportunity—a 

chance to get a microscopic view of the business 

world our company interacts in. My original 

presence was intended to be ‘fl y-on-the-wall’ 

in nature, but when I arrived, they assigned 

me to a small working  group, and I was able 

to be an active part of the solution process. I’m 

looking forward to the fi nished product ASBO 

will be releasing at the end of January.”

—Duff Erholtz, NJPA National Sales Manager

Solutions to be submitted to
Obama Transition Team.
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